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WHY ARE WE
TALKING ABOUT



WE KEEP HEARING THE
MESSAGE  ~ONRY
HAS TO GEFTBACK OUT
IN THE COMMUNITY” ...




OF PEOPLE USE
SEARCH ENGINES TO
FIND OUT MORE ABOUT
A TOPIC BEFORE







PEOPLE SEARCH

IN
DALLAS COUNTY...




PEOPLE SEARCH

IN
DALLAS COUNTY,
PER MONTH




IN A DIGITAL AGE,
AND THE COMMUNITIES
ARE NOW



FACEBOOKALONE HAS
1.5 MEMBERS



IF YOUR LODGE IS NOT
REPRESENTED
YOUR LODGE IS NOT “OUT
IN THE COMMUNITY”




YOU CAN USE SOCIAL
MEDIA AND YOUR BLOG

TO
YOUR LODGE
ONLINE.




UNDERSTANDING
SEARCH ENGINE
OPTIMIZATION
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N engines.




Inbound Methodology

ATTRACT CONVERT CLOSE EVANGELIZE
Blog Forms CEM Surveys
Keywords Calls-to-Action Email smart Content

Social Publishing Landing Pages Warkflows Social Monitoring



THE BUYER'S JOURNEY

Categorize keywords by the stages of the buyer's journey.

Problem-based Solution Branded
keywords keywords keywords




Optimize your website
for mobile.

Make sure your website pages can be
easily viewed on any screen size.

More and more of the world is using
mobile devices to find answers to their
questions on the internet. Make sure
that people coming to your site have a
good experience on mobile.



THE CONTENT PROCESS

H 4 G

1.Plan 2. Create 3. Distribute 4. Analyze (Repeat)
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BEST PRACTICES FOR CONTENT CREATION

Always focus on mapping content to your buyer personas AND where they arein
the buyer's joumey. (Example: A man looking o join a lodge and what questions
he might have at vanous stages of interest.)

Less is more: your buyer personas are probably just as busy as you are—make it
eqsy for them to consume your content.

Keep it educational, not promotional. It's not unfil the decision stage of the
buyer's joumey when your product should be discussed indetail.

Focus on the informational part of the content first, womy about designsecond.
Pneontize wrifing great content over making that content look nice.



WHY DOES BLOGGING
HELP YOUR INBOUND
MARKETING?



and promote new



BLOGGING HELPS YOU
STAND OUT AS AN EXPERT
AND




HOW DO YOU CREATEA
SUCCESSFUL BLOG?



WRITE ABOUT YOUR
INDUSTRY,






BLOGGING BEST PRACTICES

[~] Pick atopic and a title.

[¥]  Format and optimize the post.

(] Promote offers on your blog to increase lead generation.

(] Promote your blog posts.

(] Analyze the performance of your blog posts.



WHY IS SOCIAL MEDIA
IMPORTANT TO
INBOUND MARKETING?



year over year.
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Social media helps get your content in front of the right
people and spread the word about your business.
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DRIVE TRAFHC.
GENERATE LEADS.
BUILD COMMUNITY.



A REMARKABLE SOCIAL MEDIA
CONTENT PLAN:

Clearly communicates company's brand and values.

Delivers helpful content that add value.

Provides relevant content for each platform.






Use clear mages that are easy to distinguish.




prospects wit
when they are
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MARKETING & SALES FUNNEL

Defining the 6 stages of the marketing and salesfunnel.

v =y
Prospect/Visitor Top of
G ERTE
Marketing's

. responsibility
St | Middle of
. p the funnel

! Shared marketing & sales
Investlgated > responsibility
-""'I

Bottom of the funnel

Sales’s responsibility

-




Sales reps that f contacts are
‘reps who wait

SOURCE - Halo il BUSTFESS FEYEW 311



"Customer Experience is the new mark .. If you don't
have a passionate, cummltted executive Ieadershlp team you
won't get out of the gate unless you have that. It's themost

important thing we do. We have the most demanding
customers on the planet. Customer Experience better be at
the top of your list when it comes to priorities in your

organization.”

- Steve Cannon, President & CEO of Mercedes-Benz USA




“Customer service shouldn’t just be
a department, it should be the
entire company.”

- Tony Hsieh, CEO of Zappos






THE THREE PILLARS OF DELIGHT

1 Innovation
/2 Communication

2 Education



ht products.




| AM NOT SAYING WE CHANGE OUR
"PRODUCT" OR “SERVICES"



| AM SAYING WE MUST CHANGE OUR
PROCESSES AND APPROACHES









“Customers will never
love @ company untnl the -

employees lov




Your hiring methodology

s critical to delighting
your customers.



CREATE A HIRING
METHODOLOGY

Skills
Culture fit
Beliefs

Experience

ldeas




“The
SINEsses
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INNEXPENSIVE OR FREE

TECHNOLOGIES TO PROMOTE YOUR
LODGE ONLINE:

Wordpress - A free blogging platform that you can publish blog arficles, events
pages, or even configure to take online payments through paypal

Digital Ocean - a hosting service that can host wordpress sites for as liftle as $10 per
month

Google Keyword Tool - A free way to discover what people are asking the search
engines around you

Google Maps - Make sure yvour lodge’'s location can be found online (free)

Facebook, Twitter & Linkedin - All great channels to build a community of
followers that you can share your blog posts with and gain traffic [iree)

Google Analytics — A free analytics platform to monitor your welbsites
performance



